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In 2nd half of 2005, polymer prices started the period
with an upward trend due to seasonally high demand in 3rd
quarter of 2005, open arbitrage windows as a result of supply
disruption from hurricanes in the US and unplanned outages
in Furope. However, price became softening caused by
hefly polymer import to China, weakening energy prices due
to warmer-than-normal winter, and slow buying activities
in China towards year end, As a result, average HDPE price
in 2nd half of 2005 increased approximately by 530/ton fo
51,050/ton.

Polymer prices in Ist quarler of 2006 is expected to
remain firm supported by Improving polymer demand ahead
of Chinese Lunar New Year and high energy prices when
heating demand prevails, (’g’
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It's again time for all Around Plastic. This lssue s packed with
Interesting articles as usual. We start with an arficle on flexible packaging,
a trendy product in the curen! market, Then we continue with the inter-
view of the Managing Director of Global Connections Plc,, who will share
Insights into the key success factors of his company. Also, we will guide
you through the shopping experence al H1 and Playground in Soi Thong
Lor. Next let's familiarize yourselves with a way 1o keep fit and healthy by
playing squash. Last but not least, we will get you to know ear spa, which

not only can cure many diseases, bul also relieve stresses amazingly
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e Dwner Cementhal Chemicals Group | Siam Cement Rood. Bangsue, Bangkok
10800 Tel. O 2586 4184, 0 2586 4865 Fax, 0 25846 5561 « Production Coordinator
Communication Sectlon « Senlor Editor Apipom  Pasawal « Edilor  Maywika
Jarupundh e Editorial CCC Chemical Commerce Co. id. CCC Polyolefing
Co, Ld,, Rayong Olefins Co,, Lid., Rayong Engineering and Plant Sevice Co., Lid.,
Thal MMA Co, Lid, Grand Siom Composites Co., L1, Thal MFC Co,, Lid, Siam
Mitsui PTA Co.. Lid., Thai PET Resin Co.. Lid. « EL-Lene, EL-Pro Agents : Global
Connections Co., Ld (GCC) 0-2763-199%, Grand Polymern Inter Co,, Lid (GPM)
0-2744-8150-6, Chaophraya Interfrode Co., Lid, (CPl) 0-2362-6179-82, Chanikan
Polymans Co. Lid. (CNP) 0-2328-0021-5. Talomsain Plastics Co., Lid, (115) 0-2294-4300
12, Promier Plastic Co., Ud. (FMP) 0-2639-4333, Universal Polymers Co., Lid, (UNS)
0-2757-0838-46, Slam Polymers Supply Co., Lid, (SMP) 0-2452-1388-96, Suwantawoo
chot Trading Co., td. (SWT) 0-2802-5171-5 Hatyal Rungrol Plastic Co,, Lid, (HRE)
074-439-665, Inframax Co,. Lid, (ITM) / Pelprasit Pattana Co.. Ltd. (PPP) 0-24678-3938-
40, Inter Polyethylene Co., Lid (IPE) 0-2898-0888.92, Infinity Plast Co., Lid, (IFD)
0-2683-7911-6, MC Industial Chemical Co., Lid, (MCIC) 0-2226-0200, F.Y.C. Ca,, Lid,
(FYC) 0-2212-2026-7. AP UPCO Coy, Wd, (APUP) 0-2726-7492.-7
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Trends and Market dynamics in the packaging chain

Polymer
supplier
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Few clear marke! leader.
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thiough cheapest channel,
Decline In customer and
marketing focus,

Prossute on prices and marngin,
Squeered between large suppl
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Reduced corwversion costs,
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| QN ) Demogrophic lifestyle changes.
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Basically, the packaging chain consists of polymer sup-
pliers, converters, brand owners, retailers, and consumers, which
Is a key elerment, Despite rapid and confinuous changes in
consumer life slyles together with consciousness in health and
environment, the final purchasing decision stil depends on
product prices. Hence, brand owners and retallers have to
work harder fo keep pace with consumer’s changing needs.
The impact extends fo the converters who are most offected
by pressures of rising material costs and varying demands on
cost reduction. This requires the converters fo adapt them-
selves In accordance fo changes, be highly responsive to
customer requirements and remain competitve in the market,

There are numerous ways to improve flexible packaging,
and it is important fo start the process with getting fo know
the material’s key components. Normally, flexible packaging s
composed of multilayer films including print, tle, and seal
layers. The seal layer, mostly made of LLDPE resins, Is the
thickest. accounting for 90% of the overall thickness. It serves
as the main structure that allows the package to hold Its
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Resin Impact strength (g)
C4 LLDPE*'
C8 LLDPE- Dowlex*’

176 (method A)
288 (method A)
C8 LLDPE Metallocene-Elite”’ 409 (method B)

C8 Ultra low density-Attane*’ 607 (method B)

C8 Plastomar-Affinity*5 830 (method B)

[Rermarks:
* Trademark of the Dow Chamical Company

ment for better production yield. Accordingly, film manufac-
ture industry s striving to reduce thickness of seal layers
while maintaining the material’s strength, and this resulfs in
the development of LLDPE CB and LLDPE Metallocene resins.

Key performance

Moderate physical properties
Better physical properties and processibility
Higher modulus combined with increased toughness

Superior tear and abuse properties, very good opfics,
competitives with EVA 9-12%

Vary low heat seal initiation,
very good overall seal properties

I C4 LLDPE M1 1 g/10min, Densty 0920 gfemd. blown film at thickness 51um
2. CB LLDPE- Dowlex 2045G MI 1 g/10min. Densdty 0.920 g/cmd, blown film al thickness Slum
3, CB LLDPE Metallocens - Elte5110G MI 0.85 g/10min, Density 0.926 g/cmd, blown film at thickness 51um
4. C8 Utro low density-Attaned?016 M 1.0, Density 0912, blown film at thickness 51um
5. CB Plastornar AfinityPLIBET MI 1.0 @/ 10min, Density 0,904, blown film at thickness 5lum
INMFUFELBLAIALWAINTY WaWaNARn C8 LLDPE
-l & | e -~
Metallocene HATATIHLINITINNNTT 5 (MILLHUNU C4 LLDPE
i - B o
nuannsonn Munuiiviauanusduieanamun  uaz
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AunsnmuAuEuNTUTqle daalinandalagsaimuiu
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In terms of impact strength, C8 LLDPE Metallocene Is
five times as stong as C4 LLDPE and can be used as a
substitute or a mixiure to reduce thickness and enhance film
strength. In addition, the resulting films are more transparent
and easy to seal with stronger seal joints, This leads to faster
packaging process, total yield improvement, and decreasing
production cost of high-quallty plastic packages. The overall
package cost Is thus decreased despite the higher unit price
of plastic resins,

Chart of Relative Performance vs, Relative costs

&
" AFFINITY® POPS
3 "N
o
FUTE* Erhoncesd
%  bowisx uoee
CA LLDPE
Relative P@ﬂormance I . I Dinge Chaeracal Company *

e andlaudndont aouowliil weun Speciatyfim daenelulszne 1
Aaa Anmilium 99im Ins 025868990 Win 02-5864824
FumembueAniud Polyethylene 910 U Dow Chemical uat Siam

Polyethylene ('.‘&

+ For more Information. please contact Specialty-film, Domestic Sales De-
parimeni, CCC Chemical Commerce Co., Lid, Tel. 02-5865090 of 02-5864824
A Polyathylena Distributor of Dow Chemical and Slam Polyaihﬁane( 5 ;
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Mr. Somchai Kuleemekin

Mﬂ'ﬂﬂiﬂﬂ Direclnr

Our Vision : W
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To keep up with global changes, modem executives
need to have wvislon, far sight, courage to make decisions in
changing situations, an open mind to accept new knowledge
and abllity to consistently develop quality human resources

As someone who possesses all these qualities, It Is
no surprise why Mr. Somchai Kuleemekin, Managing Director,
Global Connections Public Company Limited, is one of
the modermn execufives who Is highly successful In business
Within only 11 years, his company has been growing very
rapidly and Is now a distributor of plastic and petrochemical
raw materials for 24 leading local and foreign companies,
Including CCC Chemical Commerce Co.. Ltd. (CCCQ),
a subsidiary of Cementhal Chemicals Group. Another proud
success of Global Connections Is its conversion into a public
company In April 2006

This Issue will reveal the secret of his success
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The Company’s Business Objectives

Mr. Somchai : we plan to be the best total
solutions provider. We will not just distribute and sell row
materials, but also act as the center of knowledge and
latest technology from the world's leading manufacturers.
We will also provide our customers with useful technical advice
and develop markets for our customers and suppliars.

The words “total solutions provider® may sound broad,
but for us it is clear thal customers will get more from us than
other vendors of plastic raw materials. Doing business with us is
like dealing with manufacturers at the same fime. Since we
have contact with many manufacturers, it is convenient for
customers to buy through us. Moreover, we can provide good

advice on many different areas.

In order to become a total solutions provider,
how does the company prepare and develop
itself in various aspects?

Mr. Somchai :
prepare ourselves by pulting the right person on the right job
and developing people as a production resource. Take sales

In terms of human resources, we

representatives for an example, We hire only bachelor degree,
Mosl of them have background In polymer and chemicals
while marketing graduates and specialists take 20% In our
sales department. The latter group will be further trained to
be able to share thelr marketing proficiency with others.
As for analytical posts, we mainly employ master's degree
holders. This area of work s very important as technical
services require specialized experts,

In terms of information and lechnology., we normally

keep our customers informed of new products and innovations
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developed by local and international manufacturers. We

regularly update data In our website which customers
can access al any time. We also use an IT system In creating
database, exchanging Information, and transmitting useful
Information to our people in different departments so that
they will have knowledge to share with customaers or can help

in the development of customers from different lines of work.

How do you view the future growth of this
business?

Mr. Somchai : At the moment, there are around
3,500 - 4,000 plastic product manufacturers. However, we think
within five years, only 2,000 - 2,500 will remain in business, due
to several factors, Firstly, it Is liquidity as some may lack source

of fund. Secondly, the number of destinations or distribution

Specifi

channels for plastic manufacturers has decreased

cally, In upcountry, the products were

formerly sold through an old-fashioned
frade. But at present, the modem frade,
with Makro, Tesco Lotus, Big C and

others, Is taking sales away from

existing old, local vendors. As a result,
the number of small retallers Is declining.
Thirdly, there is a labor shortage in our
country, and thus small enterprises

cannot hire quality people.
This hos both advantages
and disadvantages

The markel share
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will grow while the overall market expands at around 1.5 - 2 times

of GDP growth, However, the free trade will result In a higher
import of products from China, India, and the ASEAN. and,
tharefore, businesses have to adjust considerably.

So, for our marketing strategy. we choose business
partners who can work with us as a long-term alliance. We also
put huge welght on our information service, Including Information
on financial institutions and source of funds,

Currently the idea of business innovation becomes
more prevalent. What is your point of view on
this?

Mr. Somchai :
to emerging technology. We Iry 1o keep up with new Innovations

Our work will be adjusted according

by providing our employees and management with in-house and
external training. Moreover, the company in cooperation with the
National Innovation Center s researching on the possibility of
combining natural rubber with plastics. This demonstrates that we
continuously develop and infroduce new things. As a distributor,
we have a wider armay of products than other competitors and
regularly infroduce new products to customers.

Could you tell us about your idea on business
management?
Mr. Somchai :

We consider that it is Important to
build strong business alliances with all parties, including suppliers,
customers, employees, financial institutions, and communities. We

have trust in one another and share benefits and development.
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Listing on the SET clearly reflects the company’s
growth. What have you done to be so success-
ful like this?

Mr. Somchai : Our business operation can be
divided into three phases, five years for each phase. During
the first five years, we started from maintaining the business
and then gradually bullding growth. During the second phase
after the company was stable, we explored whether the
business had a strong financial base since our company had
grown fto a certain level and we had to step into business
expansion. In this third phase. we have to figure out how to
sustain the growth of existing units and developing new units in
order to maintain a good growth rate. Therefore, we have 1o

reorganize and redeploy the workforce.

After being listed, how do you see the future
outcome?

Mr. Somchai
listing preparation is our employment of a world - class auditing
company to ensure thal our accounting system is accurate,

An obvious beneflt from our

fransparent, credible, and meets International standards.
Our third-party committee consists of well-qualified financial,
accounting and Industrial professionals.

Moreover, we have established an internal auditing
system, which we believe will bring stability to owr business,
both in terms of quality and a decrease In risk factors, Also,
financial institutions as well as suppliers and customers have
placed more confidence in our company.

How do you feel about doing business with
Cementhai Chemicals Group?

Mr. Somchai : Our business with all suppliers Is
more like an allionce, placing trust in each other, not taking
advantage of each other, cooperating and supporting each
other in the long term. We have a quite strong relationship with
CCC Chemical Commearce, which Is our largest supplier at the
momen!, Sometimes we have obstacles or problems In our
coordination but we try o sort it out by talking with each other
more o work together more happily.

Would you like to say anything to people in the
same industry?

Mr. Somchai : | would suggest them to pay
attention to the knowledge-based economy and globalization.
lo be successful, the management team mus! be knowled
able, on the alert and equipped with a good, competent staff.
Al the same time, they should establish solid, long-term business

relationships with customers and suppliers, A\,
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InNnovative Products from Petrochemicals
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In these days, there are many innovative produclts made
from pefrochemicals, Here are some examples,

Artiticial wood, also known as "PVC wood” or “rigld
PVC foam,” has played o more important role In construction
industry. With similar thickness and weight to natural wood, It
has a strong advantage In terms of long life and durabllity.
Not absorbing water, It does not corode unlike wood and not
stain unlike ron. It is also resistant 1o acid, alkaline, chemicals,
termites, and all kinds of insects, and can be used as heat
and sound insulation, Moreover, it is flame retardant and easy
o be installed, using general foals. It is now ulilized for various
purposes e.g. adverlising boards, doors, window frames, walls,
fences, friezes, and home furniture.

The midsole of running shoes is typically made of EVA
foam or polyeurethane foam due to their light weight, stability,
and high impact resistance. However, EVA foam is cheaper,
light, but less resistont to impact forces than polyurethane
foam which is more dense and durable, bul more expensive.

Organic cement or acrylic cement is used for medical
and dentistry purposes to strengthen bones and teeth, Com
mon applications include orthopaedic surgery to replace bone.

to fil the bone cavity, or to fix prosthetic components In
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place. The material employed is polymethyimethacrylate or
PMMA, also known as Pexy glass. It is also exploited in the
manufacture of auto tall lights and arificlal glass

Plastic magnet can be made from two new kinds
of polymer: PANI (emeraldine base polyaniline), a metallike
electrical conductor, and TCNQ (tetracyanoquinodimethana),
anion radical salts. In conventional magnets, election spins
In the same direction, crealing a magnetic field effect. The
mechanism Is Imitated through armangement of free radicals
in polymer, The plastic magnet can be used in many com
mon products. Future uses of the plastic could include coat
ings for computer hard disks, leading to a new era of high
capacity hard disks. This material can also be ulilized In
madical industry. Made from organic substance. the body

Is less resistant fo it, compared 1o metal magnel

With continuous development, It Is very likely we will

see many more innovations in the years to come. (-’}
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Thai-China Trade Relations and the Implications on the Thai Economy
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On the occasion of the 30th anniversary of Sino-Thai
diplomatic relationships this year, Thalland and China have agreed
to strengthen their long-standing relalions and promote more
both countries

bilateral economic cooperation. As part of this,

have signed the Strategic Economic Partnership Agreement
to boost mutual cooperation In varous areas, including trade,
investment, tourism, and other economic matters. It Is expected
that this will help draw In more Chinese Investrment to Thailland

The Thal govemment projects that with the promotion of
investment and tourlsm, the Thal-China trade value in the next
five yaars will triple, rising to USD 45 bilion (approximately Baht
1.8 trillon) from currently USD 15 blllion (around Baht 600 billion).
As China's direct investments In Thalland during the past & years
posted only USD 2.7 bilion and were limited to just some Industries
like textlles, Thalland plans to encourage more Chinese fund
inflow through tax Incentives and Investment privileges. The
country expects that Chinese Investments In the future will soar
fram USD 200 milllon or around Baht 8 billon per project, focused
on major industries Including cutomobiles, petrochemicals, elec
fronlcs, enaergy, agro-processing, elc,

From China's angle, this is a great opportunity to continue
its friendly foreign policy and open up new markets. China Is
not only looking for a new market for exporl or developing
world-class brands, but also trying to find a source for Imported
products and raw materlals, especially for those related to energy,
to facilitate its long-term economic expansion. Therefore, during
the past several years, China's leaders and senlor management
have continuously visited foreign countries In order to pave
the way for trade and Investmen! expansion fo other countries

with the Chinese govemment’s full support,
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become the world's largest exporter and forelgn investor, overtak-

ing the US However, If the Thal govemment aims to attract

investment from China without taking N1 account the benefits
Thalland will reclly get, we may be disadvantaged and Chinese

products will gain a stronghold in the dihalumarket (—\1
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CEM (Customer Experlence Management) AnNT
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Customer experience management (CEM) is an integral
part of customer relationship management, It offers an oppor-
tunity for companies to maximize customer experence and
establish a longterm melationship with their custorners. CEM
consists of two elements: physical (e.g. promotional campaigns)
and emotional (e.g. customer services).

The concept justl emerged in Thaland a couple of
years ago in an attempt 1o show customers how a cerfain
product s different from. or better than, its competitors. It Is an
effective marketing tool during an economic downtrend, and
it effectively used, wil help to connect with consumers for a

long period of time

Why is CEM necessary?

Not only does creating a great customer experience
make our products distinguishable from others, it also makes
consumers feel confident in our product performance every
time they purchase. Plus, it assures them that our products will
live up to the advertiserment.

The CEM process starts with analyzing an experiential
platform to gain a consumer insight and find out thelr reasons
for buying or even using credit cards, whether they want to
save money or get credits, efc,

Next, it Is necessary 1o identify at which contact paint
you would like to oplimize customer experience, elther before,
during or after providing services, Then, that contact point will
be developed into an impressive customer experience,
or, in CEM term, a “Moment of Truth (MOD".

The following step Is to plan a wonderful experience.
oither through physical elements e.g. promotions, brochures,
leaflets, catalogues, or emotional elements e.g. words, birthday
cards, or other indirect services thatl affect customers’ personal
feelings e.g. cozy atmosphere and clean plates. Once a great
experience Is created, it is then measured and evaluated.

Since modem-day consumer behavior Is rarely stralght-
forward and most of the lime purchase decisions depend on

personal feelings, confidence, or word of mouth, CEM thus has

a significant role In onsumer ithiul t
belleve in brands. -;
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Durdng the past few years, moblle phone technology has
developed very rapidly with 3G (third generation) technology
recently launched in many countries around the world including

the US. and Japan. The main advantage of 3G lechnology Is

that it offers moblle handset user a connection speed of 2
meqabits a second (Mbps), almost 100 times faster than older
networks. 3G systems also allow high-speed multimedia data
fransmission

As the 3G mobile technology Is making Its way fo market,
the industry Is now moving towards 4G systems. This article
will briefly outline this latest of technologles
as high-speed wireless

AG systems can be described

networks, which can be seen as an alternative to the cable
and digital subscriber-line (DSL) technologles. The data fransmis
sion rates of 4G mobile systems range between 100 Mbps and
1 glgabits per second (a gigablt Is equal to 1,024 megabits)
he technology can support 3D virtual connection between
phone usars and allows real-time wireless vic feo communications
al DVD quality. Signals will be transmilted from one device lo
another via base stations, It can be expected that in the future,
the base stations, which still have a vary high installation cost at
the moment, will be seen everywhere, Jusl like electric light
bulbs

4G handsels offer many features Including car naviga
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in the home. The home entertainment system will then con-
nect with the Infemet fo access and recelve new data such
as hit songs or blockbuster movies and provide information on
new songs/movies to be downloaded for immediate enter-
tainment,

AG communications devices will be multl-purpose, com-
bining multiple functions of many popular gadgets, including
digital camera, camcorder, digital cash, blometrics security
system, GPS (global positioning system), pocket PC, WI-Fi
bluetooth connections, walkie talkies, and moblle phones.

One upcoming feature of 4G devices Is augmented
reality preducts or AR viewers, which allow the user to visually
experience the outside world with other images superimposed
on the field of view. With this device, the user can also take
pictures and send them out In real time, and, at the same
time, display texts. graphics, or realtime video clips on screen,
using very low power. Moreover, the very small size makes It
easy to cary around, This two-way connection will make
videoconferencing possible anywhere, anytime, There will also
be wearable computers, which are body-mounted PCs, such
as computer eyeglasses, speech/voice recognition systems,
handwriting recognition systems, efc.

As 4G technology Is developed, people will become
mere familiar with “nanotechnology.” This Is leading o new
innovations such as the nanosensor, a small detector that can
be used for many purposes. One application is to embed the
nanosensor in a toothbrush In order to check individual iliness
on a dally basis. The dala Is then sent for doclor's diagnosis
via the Internet on a mobile phone,

With this technology avallable In the future, people will
feel closer to one another even though they live in the oppo-
site side of the world. G%
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A New Breed of Shopping Centers

wheate urbanites
s Now home fo
two interesting shopping complexes for frendy pec Here
we will take you on o tour to the area
The first one Is a black square
Playground - The Inspiration Store, This «
a varlety o ]| ned product reflecting modermn

home decor, music, boc

recommend the magaz ) C 0 5@ 1 floor, Here
I5 the center for all kinds of 5. especlally design and
festyle work, There are also newv vorks of arl by young
artists on show In the Play Gallery

Another new shopping complex on this streetl Is o white

moderm shap bullding called H1, the first boutique mall in
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Thalland. H1's Interior is decorated so as to be a "sanctuary

for green people”. The complex Is filled with high-end

trendy shops. Including appelinl”, a fumiture shop pro

viding uniguely-designed products imported from Italy

Extase”. a French-Mediterranean bar and bistro offering

haalt! Y frash Tood | |-_J‘}-' a coffee comer offerl Q Mora

than 50 flavors of lcecream; and “To die for”, a home Style
cooking restaurant offering fusion food of Italian and French

flavors. The decoration inside this food shop makes it look

like Soho In New York while outside Is moroccan-style
garden where you can sit and relax, Also on this floor |
'CEQ" shop supplying home decorative lems and stylish
stationary items from local and Iinternational sources

The second fioor Is filled with pan-Asian restaurants
with a variety

offering European and Aslan fusion culsine

of unique well-combined tastes, A restaurant named “Chi”
which means gossip in Nallan and power in Chinese, is
harmoniously decorated In western and orlental style, well
suited for parties among friends, Finally, we stop at "Basheer

Graphlc Art Book Store”, the center for graphic desian

fashion, art, architecture, and interior books, It offers maore
than 20,000 books that are hard to find in Thalland, The
store Is decorated In modermn loft style (large open spaces
and diverse floor plans) with warm and friendly lighting
Looking around these two places makes us realize
If we would like to enjoy a new kind of shopping experl-

ence, here's the placel (.
3
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Ear Spa, A New Way to Relax
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Nowadays, it Is hard to find someone who has never heard
about “spas” as they are very popular everywhere at the moment.

But when It comes to "ear spa”, most people may nol be so
familiar with it. This article will outline this uncommon theropy,

Ear spa, also known as Thermal Aurcular Therapy, can be
historically traced back to ear candling or ear coning, used by the
American Indians in the Arizona basin two thousand years ago. In
the process, the anclent people would warm up the ear canal by
burning the tip of paraffin or beeswax cone shaped tube. Now
disposable candles made from stips of unbleached cotton or
linen dipped In paraffin and/or beeswax mixed with herbs and
essential oil are used.

Ear spa can help relieve sinusitis, influenza, sore throat,
earaches, and ear infections, assist lymphatic circulation, relieve
snoring, vertigo, and dllergies, Improve bad hearing. and relieve
earaches caused by pressure change during air travel, diving, or
staying at high alfitudes,

In the ear spa process, the base of an ear candle Is gently
inserted a fraction of an inch into the outer ear canal and then
the tip of the candle s lit. The spiral of the cone causes the heat
and smoke fo be pulled down Into the ear canal, This causes the
ear canal to warm up and creates a vacuum In the ear canal,
The heat and the vacuum then draw oul the earwax, foxins,
yeasl, and humidity from the ear canal into the base of the
candle. The Eustachian tube will then open and relax. This helps
rebalance blood pressure and improve lymphatic circulation within
the head and neck The clogged sinuses will be opened up,
allowing air fo circulate, The Immune systern will also work more
effectively, Yeast, allergles or wax bulld - up removed from the ear
canal regulary will relieve many symptoms and restore the func-
tioning of varous parts of the body.

The frequency of doing ear canding depends on the prob-
lemn the customer Is facing when first using the service. Basically,
it Is necessary to repeal the process several times for the best
results, Overall health will improve continuously after several ear
spa courses, For those who have had a chronic heaith problem for
longer than 5 - 10 years, it is recommended to do ear candling at
least twice a week for two months. After that, the frequency
should be reduced to once a week for another two months, and
gradually decreased to once a month in order fo maintain better
health.

This natural therapy is quite interesting and currently
very popular especially In Furope and USA. The service Is also
now avallable in Thalland. For more Information, please visit
www.2wowearspa.com. (-}
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Squash is a unique sport where both players stand
facing the front wall without a divislon of sides, The four-
wall enclosed court makes the game easier to play
Even beginners can enjoy o long rally of the game.
This makes the sport attractive and very popular worldwide

The sport derived from racquets, a similar ball gome.
It was first played by using a hand fo throw a ball onto
the wall and thus was called “Five” (from five fingers)
Then various kinds of squash racquets have been developed,
The sport originated at Harow School in England in 1860
The word "squash” comes from the ball characteristic that is
soft and hollow. Some balls may also have holes, causing o
loud noise when hitting the wall.

Squash may be quite uncommon to you, however,

once you have ftried it, you wil love it. It is the game
for everyone as well as a good exercise thal can be played
at each individual pace. be it fast or slow. hard or soft
The game Is most enjoyable when played between players
of similar skill levels.

Beginners can sharpen their skills quite fast. Though
inexperlenced, players can leam and enjoy squash on thelr
own within the first few hours. The game helps add energy
to the body and enhance motor skills, including hand-eye
coordination.

Al present, there are 3 kinds of squash to choose from,
including mink-squash. playing In a standard squash court;
micro-squash, playing In small movable courts; and fun-squash,
playing with any walls. The latter Is, In fact, a traditional game
first played 130 years ago.

To play squash, you need a racquet which s usually
27 Inches long with a maximum strung area of 8.5 inches
and a maximum width of 725 Inches. The rubber ball is
1.56 -

with a soft bounceable surface. A standard coud is 9.75

1.63 inches In dioameter and welighs 23.3 - 24.6 grams

metres long. 6.40 metres wide, and 4.57 metres high.

Apart from the fun of the game. players can also
benefit from the development of motor skills and thus are able
to perform general tasks in thelr daily life more efficiently. (-;
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Cementhai Chemicals Joined Global
Connections’ 10th Anniversary Celebration
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B Mt Apipomn Pasawal (middle), Presi-
dent of Cementhal Chemicals Co., Lid.,
joined with Mr, Somchal Kulimakin (2nd on
the right),

Director of

Director and Managing
Global Connections Public
Company Limited, a large distributor of plas-
fic granules of Cementhal Chemicals. to
celebrate the company's 10th anniversary
as a distributor of plastic and petrochemical raw materials. Apart
from being a supplier and distributor, the company Is also the
center for knowledge and latest technology of the world’s leading
manufacturers. It also provides consulting services on new
production technology fo help manufacturers develop products
and improve guality of life for consumers. This makes the company
a Total Solution Provider in plastics and petrochemical industry.
There were also a large number of customers and business
partners taking part in the celebration recently held at Four

seasons Hotel
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CCC Chemical Commerce’s Direct Sales Customers On Excursion in Japan
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| CCC Chemical Commerce Co., Lid,
(CCCC) brought
tomers of more than 80 people to wvisit
the "AICHI EXPO 2005" and major tourist

its direct sales cus

attractions in Japan during late Septem-

ber.
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CCC Chemical Commerce’s Dealer Trip to Scotland - England
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B CCC Chemical Commerce Co., Lid.
(CCCC) took over 40 dealers o Scotland-
England to visit major tourist attractions this

early August,
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Cementhai Chemicals Contributed 200,000 Baht To Support Activities of
the Thai Institute of Chemical Engineering and Applied Chemistry

| Mr. Cholanat Yanaranop (right), Ex
ecutive Vice President of Cementhai
Chemicals Co., Ltd., an affliate in The
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anadmnssaliuazaiilszgnaualszmalng i Satayaprasert (left), President of the Thai Institute of Chemical Engineer-
i Guld s slonilunisdnilufiangsumaeg 189 Ing and Applied Chemistry at the Reception Bullding, Siam Cement
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Siam Cement Group's Petrochemicals
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Uszmalve HinnasFauiuses dsmudunding 900 ties of the Institute fo develop the profession of chemical engineering
) Wegaq U in Thalland.
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Commerce Co., Ltd. recently held
a Farewell Party for Mr, Apiporn
Pasawat the former President of
Cementhal Chemicals Group, on the
occasion of his retirement, The event

was held at Farm Chokchal Boutique
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