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(;1 C‘C‘C to the new one

Among many of the elements fo business
success, branding is undoubtedly, if not the most vital,
an important factor for any competitive organization.
Siam Cement Group (SCG) is a brand commonly known
as cement and consfruction material manufacturing.
Meanwhile, the company’s other businesses such as
chemical products, paper, and distribution are not so
widely recognized.

To tackle this point, SCG reorganized its overall
branding by using SCG as its master brand covering 5
sub brands which are chemicals, paper, cement,
construction material, and distribution.

For Cementhai Chemicals, as part of our parent
company re-branding, we will be officially changed
our name to SCG Chemicals and the identity from

Y
g’CememhaiChemicals At the same time @ SCG

our 3 companies as shown below will also be changed

CHEMICALS

their names as well.
All of these changes are for better alignment
and stronger equity.

Former name : Cementhai Chemicals Co., Ltd.
New name : SCG Chemicals Co., Ltd.

Former name : CCC Chemical Commerce Co., Ltd.
New name : SCG Plastics Co., Ltd.

Former name : CCC Polyolefins Co., Ltd.
New name : SCG Polyolefins Co., Ltd.
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Hello again. First of all, the All Around Plostic team would
like to wish you a very best and happy new year. As a humble
gift to our members for 2007, we sfil make sure to keep the
journal a joy fo read, with changes in some columns to make
them even more inferesting. Hope you enjoy reading it as much

as we do making it. $7
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Over the years melamine has become widely
known as a kind of inexpensive tableware and is popular
both for house and restaurant use. Today, we are going
to look at how melamine has changed for modern use.

Developed by Srithai Superware Public Company
Limited, Ekfra is an innovative product of melamine which
All production materials are provided by Thai MFC Co. Ltd,
in the chemicals business of Siamm Cement Group (SCG). Which
is completely different from what you have seen. It can
be either for personal use or an impressive gift suitable
for the new generation. It is not only an innovative in form
and design, but Ektra is also innovative in concept.

Ektra is a production for a niche market. Its idea
is based on a belief that modern people have their own
style of decision making or living, different from others.
Since this group of customers who buy and use
melamine products can also convey their lifestyle to
those their younger family members, the products must
be designed in response to the way of life of the new
generation who prefer chic and extraordinary products with
attractive bright colours. It will no longer merely be utensils

on the dining table as in the past.
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Ektra products have been developed
continuously for 2 years, starting from the
development of existing products targeted at
the younger generations in Bangkokian shopping
areas. The designer team created the work
based on a humorous style but did not abandon
the purpose of use. That is why you can find a
bowl that can be placed in a sloping way or
a one cup and one wooden saucer set with
sufficient space for food, especially a popular
breakfast. To make the idea clearer, a picture
of Pa Thong Ko together with the world “friend”
is also painted on the saucer. This innovation is
a kind of added value with the combination
of material - wood and melamine.

Apart from the new form of tableware,
Ekira offers you various kinds of melamine-based
products, whose creative ideas and
practicability are never for apart. One example
is a book mark which consists of two pieces of
melamine in the shapes of a plate and a fork
and a spoon - is called “Supplementary Food
to signify the idea of the food for thought.
Another product is a notebook with melamine
cover, dllowing users to write on with an
erasable whiteboard marker.

Ektra makes melamine products attractive
to the modern people and also can be
an applied to customer’s need, e.g.
for schools or hotels. Apart from
this, cooperation with foreign
partners, like the USA - the world’s
melamine market leader, is still ongoing.
A comprehensive planning of Ekfra market
ing has been implemented. This includes various
PR activities, such as advertisement in trendy

youth oriented magazines; the Superware



NITAADENNATLINATURINARSUT  Ektra  £499004
Uszan “wiugsa A liundantuegaunsnataunau iy
nanstasunluling %‘maqmuajuslmﬂ 13aN199a1sznNA
qliefurfaladiues etedn NiSuAeT 2648 Hutlusn lny
saufiusienise wereunesiudiy uazdau wwawudasa
U9TNIANTT 500 - 600 Tus i FuTeEladinag §9" uALTugn

¥ ..
Children Set Auunlagiifmnidguaney 1y Insiaueu

« = % a Tga o . 4‘4”
queduuy viseMnsguueneans ff (walt Disney) #Ta
o a S A - P . 4
a1 nEuRuiatEALUTUAY  UAZINLHUNATINAINITAUT

v (4‘! Vo a v 1 1 a v
Aulng $9 92ATUNN 1L uANgUlvl 9 Bnene

v « 1 | dy < o v =

mendadsznaume g wantl Awini Ektra Tanules
WUlTUATUNNTERNLUL KAz LUINEIUNTUENENAIABENITALAL

L @ | | &I | é vao

udinluifqtiuaziguisunniulumadszing gauneseldis
ABNIAELLLL ULARIENISTNEUIRTgIUANNINEENY 1L Ua
AR UAURY Ektra ﬁma‘an:nzjmmmmﬂﬂwma 1neidl
LONANHOLANIZ FAINTALAL

waziflusadrmilvaasuinnssuniiniagiilavas
aulne %

| ! |
‘V

]

Designer Award Contest, which was first held in 2005 with

the cooperation of The Nation Group’s Yu Sabai TV program
and involved contfestants who sent around 500 - 600 pieces
of works; a launch of the Children in set-melamine products
with cartfoon characters, such as Doraemon, Superman,
those of Walt Disney’s, as well as Thai-created cartoons.
Due to these aftempts, Ekira has unique designs and
implements a clear marketing strategy amid the growth of
international competitors, some of which are copycat players.
However, Ektra has maintained ifs consistency in quality
stfandards and uniqueness and is therefore able to attract

its targeted group of customers.

This is another example of the innovative work that

Thais should be proud of. =
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One of today’s hot test fopics is
environmental awareness. Episodes of natural
catastrophes around the world have made
people rethink their environmental con-
sumption behavior and how they seriously
disturb the planet more than ever. There have
been a series of campaigns to raise people’s
awareness for using environmental-friendly
innovations. More and more people around
the globe are learning that Chlorofluoro-
carbon, commonly known as CFC, causes
the Green House Effect and Global Warming.
Most have started to do their parts by
recycling papers and plastic bags. Some are
actively working on raising awareness of water
sources and forest preservation. And as we
speak, new innovations for environment are
being infroduced, applied and developed
to better suit people’s lifestyles. The latest

attempt is known as Bioplastic.
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Many countries around the world have started
to replace regular plastic, which is the by-product of
oil and petrochemical industries with Bioplastic which is
entirely produced from agricultural products. Bioplastic
is a new hope for solving the problem of the increasingly
excessive amount of frash in the cities as it is biodegradable
within a short period of time. Therefore, the export
of Bioplastic is also speculated to generate income for
the country.

The United States, Japan and European Union nations
have all successfully invented Bioplastic innovations.
Sony Japan infroduced Sony Contact Less IC Card,
designed to use as subway card made from Bioplastic
and which can be degradable naturally.

In Thailand, the National Innovation Agency,
Chulalongkorn University, Rajamangala University of

Technology Thanyaburi, Thai Machinery Association, and
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Thai Bioplastic Club collaborated on research to produce a polymer
from tapioca flour to be used for the production of Bioplastic. It
replaces the import of Resin Polylactic Acid (PLA) made from flour.
A domestically produced polymer is also cost-saving and can be
used for the production of plastic bags, coffee cups, compartment
frays, utensils, and many others items. These products are
environmentally friendly and biodegradable within a year.

The polymer Bioplastic coffee cup made by this group of
scientists has the same quality as those made from regular plastic.
It is heat resistant for up to 110°C. It doesn’t degrade while being
in use but does so when buried under the ground for 6 - 12
months. However, the color is also slightly darker than the usual
Bioplastic. Also, the surface is not as smooth and there is sfill
leffover odor of tapioca. Nevertheless, it has no effects on the

taste and odor of the food.

Bioplastic technology still needs to be further developed.
However, people do not stop inventing new things, hoping they will

progress towards a better future of mankind. =
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It is speculated that Thailand’s petrochemical industry

will decrease from 2007 onwards. This will result in a surge
of massive investments in the next 3 - 5 years. No less than
200 - 300 bilion baht is expected to be pumped in to drive
the business back upwards.

The petrochemical industry usually operates along
a 7-year cycle of upward and downward trend. Only recently
has this cycle shortened down to 5 years. In 2004 and 2005,
Thailond’s petrochemical industry was on the rise, and
remained stable in 2006. So for next year, the petrochemical
price is speculated to increase due to supply and demand.
The power player with the highest influence on setting
the price of plastic resins is China, who has increased its
production capacity to accommodate the country’s high
demand. This is an important factor which has caused a
decline in market price. Other factors are decreasing gasoline
prices and stronger competition in petrochemical business.

However, the overall environment still looks good.
In 2007 - 2009, we expect to see more capitals pumped
into the petrochemical industry in Thailand, including
capacity expansion in Ethylene Cracker, Polyethylene (PE)
manufacturing, and aromatics production. In 3 years time,
it is forecasted that more funding will be used for new

products and innovations, moving the petrochemical industry

9o
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to the next level. The whole line of business - upstream,
midstream and downstream, will benefit from the
investments.

Now for Thailand’s economy in 2007, the investment
frend is clearly expected to fall following on from
the overall economic situation in 2006, in which
investments from private sector grew only by 3.6%
in the second quarter, declining by 7.2% from the
first quarter or 11.2% compared to the first quarter of
2005. Such an economic stoop is a consequence of
several factors. The first is the shrinking demand in real
estate business that has experienced the lowest
growth rafe in 6 years. The second factor is that the
private sectors, both domestic and international, decided
to withhold their investment plans due to the unstable
political situation. The big floods in several regions of
Thailand also caused the economy to slow down.

Nevertheless, looking ahead to 2007, investment
is still projected to show some positive development.
The real estate industry is speculated to expand. The
gasoline price has been continuously decreasing
which has resulted in a deceleration of the inflation
and interest rate. Consumers will likely be experiencing
less expense. And in accordance with economic
improvement, the real estate business and private
sector’s construction investment will expand.

It is also more likely that we’ll see more investment
from the government sector. The Finance Ministry is
expected to commence circulating the 2007 annual
budget from January’07 onwards, which is sooner than
previously planned. With more capital pumped into
the system, the economy will definitely show more
positive growth than the earlier forecast, although
not considerably so due to the likelihood than the
government tends to be cautious with its investment
plans. In the meantime, private sector’s investment

KA

in 2007 is expected to slightly increase from 2006. **
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The polyolefins market in the fourth quarter of 2006
cooled down as a result of the soffening energy market.
Qll prices dropped nearly $10/barrel from the previous quarter
to the $60/barrel level due to low heating demand in the
U.S. during mild winter. Moreover, seasonal long holidays
and capacity resumption after plant turnarounds of Asian
crackers weakened the market sentiment.

As a result, the fourth quarter of 2006 average HDPE-
Film price decreased $77/ton from the third quarter of 2006
to be recorded at $1,271/ton. Whilst, the fourth quarter of
2006 average HDPE-Naphtha price gap was narrowed $7/
fon from the previous quarter to $724/ton.

For the first quarter of 2007, the polyolefins market is
expected to be more firmly supported by seasonally high
demand ahead of the Chinese Lunar New Year and OPEC’s

production cut.
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Khun Sanan Angubolkul
Chairman and President
Srithai Superware Public Company Limited
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When we talk about malamine and plastic products,
“Srithai Superware” is one of the most renowned names
for Thai people. And, not only in Thailand, the name has
become so well-known in many countries. Most impor-
tantly, these malaomine products were developed under
a cooperation between Srithai Superware Co. Ltd and
Thai MFC Co. Ltd, the chemical subsidiary of Siam Cement
Group. This shows the SCG’s determination to develop
and introduce new innovations to the chemical industry.

We had an opportunity to interview Khun Sanan
Angubolkul, Chairman and President of Srithai Superware
Public Company Limited, who plays major role in spreading
the reputation of Srithai Superware worldwide. As he told
us, Srithai will keep on developing and its current success is

not the end of everything.

Opinion toward the melamine and plastic product
market both in Thailand and abroad

Khun Sanan  Our melamine product is called “Super
ware”, which is mainly tableware. Its market is growing
confinuously due to the lower price of raw materials
compared with plastic or metal materials. This, therefore,
has made it become popular, especially in Asia. Apart
from this, melamine is durable, and its forms and motives
can be changed with no high cost, so it is suitable for
developing countries. The melamine market is continuously
growing in terms of the mass market: its exports this year
(2006) increased by 50% from last year. Now we are
interested in the niche market, launching melamine
products with new designs under the brand “Ektra”, which

is an innovative product for the new-generation.
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The domestic melamine market has grown quite
slowly due tfo lack of labour, so we have to rely on foreign
labour. This makes us focus on investment for expansion
in overseas markets. Srithai have 2 melamine factories in
Beijing. One in Indonesia and another in Vietham. In 2008,
we are going to operate a new one in India.

Apart from this, another series of plastic products
we make includes covers of car batteries, automobile
components, and components of electric appliances. We
believe, in the next ten years, this market will still be good
for us since its growth is dramatic. Regarding packaging
products, we make plastic packages for oil, lubricant,
chemicals and house paint. We have invested almost 200
million baht in technology and hope to become a leading
player of these products in ASEAN in the next five years.

We also make packaging, such as a container
for items like car parts, which is made suitable for transpor-
tation. At the same time, we have designed palettes
suitable for the fransportafion of our container. We also
make fruit containers with 2 colours in order that a

container of one colour can be placed on another
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container of the other colour without causing damage
to the fruit. They need less space, which means transporta-
tion-cost reduction. Apart from this, we are a leader
in garbage can products which are designed to facilitate

the garbage can lifting device.

How do you cope with the copycats and the price-
cutting competitor?

Khun Sanan First, we registered our copyright and
strengthened our brand. Meanwhile, we displayed our
products through our flagship shops to emphasize on the

brand image.

Apart from new designs, how do you develop your
production technology?

Khun Sanan  Without new technology, our products
cannot be realized. Now, technology and design are
not new for Srithai, but what is more important is R&D.
We believe that technology is available anywhere. What
is important is we must use it in the right way and
hit the target. As a result, we are emphasizihg CRM to
let the people know our products, which must be widely
available. Our new marketing technique is to broadcast
the demonstration of our products through the TV Direct

program.

Do you apply the concept of innovation in your
organization?
Khun Sanan  We have run a campaign for 2 years,
especially, energy saving. We try to let our people
understand how to save the energy and do it as habit
through activities in which everyone participates. We
have also invested in state-of-the-art technology. It costs
a lot but, as is our belief, it adds more value to our

products and makes us grow sustainably.

What are the short-term and the long-term goals
of your company?

Khun Sanan Our people are the most important for us.
Srithai’s strong points are finance and technology but
we lack the human resources. To grow sustainably and
stably, personnel quality must be high. We are tfrying to
develop our people in terms of both knowledge and
skills. We provide them with training courses and we also
built a new-generation management team. This is our
“Success Plan” which makes our business management

both successful and sustainable. 7

gpe



BUSINESS
SOUSSSNA

frazonufudn uusus” Ty “fnylau?
nmﬂmmﬂﬂﬁmmimmw "4 U Ayeengls?
“Sa* Ae “UANHIN ammmmmmﬂ@mnmma Flu
rﬁhﬂquaﬂmmﬁmﬂummummqﬂma%uu nsiaenntaNay
Hlugepa mSLARm uaTATaLATY WULALANLLLITUATIA Nelau
9%l 3U 'q@iﬁ@ uazasAns liiAnAMuinmii
Au” WelTeudiided $9anuiinnuaium
AuLRIALTlanALLAZ AL Lwa‘lwmmm’mm ula Lwaim
“sAuiAnnTandn Beusy uazlSiiaideladae el e Ain
AUMLNELBY "N1T SNULTUA” NASLULANANNAY
wusuA vise M3 uAn HuMunueesinTuAn viee
wansumazdszion andlaviselulifnesAns inenzlugn
faqifuarlsf nsouunsuRlEaty “Lm’mummmumma
AMAsLLsUATLIsEN “oraifluauaz ety uaz
wusuafldlalalf ienzluedin gn %ﬁﬂuh\mu WA
LUSUADN mqﬁlmmmmslu%mm‘im TIUUTUARDY $19970
sl uasilalfifu unikaeauusus
C o amiliTe s S auusuduuy 360 aen luede”
"0 uuad” Tadauiy “Fanin endu mees” uaz A
WA NANIDNLINLNABIULTUA AR N9 S9ANULLTRDE

= o

To fathom the importance of branding and the
magnitude of its consequence on a product is probably
equivalent to understanding how much our names mean
to us.

We're personified by our names, simple words
that speak of our identity. Thai people believe that
auspicious names bring great things to life. The same
principle also applies to business, that a good brand
brings a company to great future.

In the normal course of life, we usually try to express
our identities and create good names to ourselves, hoping
to be recognized and accepted by the society.

In business world, buidling a brand is not so much
different.

Branding represents the product or service. It may
or may not be the organization as nowadays anything,
even a person, can be a brand.

Although branding derives from a product, they are
not necessarily the same thing. While a product is
manufacturered in a plant, the brand is built in consumer’s
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mind. Another thing to keep in mind is a brand is not a
logo, but a logo is a part of the brand.

Mark Blair, Richard Armstrong and Mike Murphy
wrote in The 360 Degree Brand In Asia that role of a
brand is to build tfrust in consumer’s mind while role of
the company is tfo build a trustworthy brand from
overall experience of product, service and the organization
itself.

Branding is probably the most important element
in modern marketing strategy. Without brand, consumers
won’t be able to differentiate all the products and
services especially commodity products that all require
simple metrical measurement in selling like rice, sugar,
or salt. This group of products have also been paying
attention to branding like products in many other
categories.

Therefore, differentiating is the first step in building
a brand. Any brand that cannot make a memorable

differentiation is unsuccessful and usually ends up forgotton
by consumers.
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In the long run, a product with strong brand

tends to be more competitive. The more mature the
market and consumers become, the easier it is for
a brand to be forgotten. And when the market is saturated,
it's more likely that products and services will engage
in price competition. Only strong and evolving brands
will survive with an opportunity for better margins than
weaker brands.

Branding is also important in terms of financial
value to the company. The more consumers know
about the brand (brand awareness), the more opportunity
there is in increasing sales and market share. And
that means more value to the brand or brand equity.

A successful brand simply means a popular product
or service that is admired and trusted by consumers.
But ifs not so easy to get to that point. Building brand
takes time and effort and it's getting harder everyday
because of fierce competition. Brand communication
is more difficult to cut through the media clusters to
the consumer’s attention.

Building a brand is hard, but sustaining a brand is
even harder. 3z
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Portable TV
Portable broadband TV “LF-PK20” is convenient for carrying around. The

device comes with al2" touch screen, Wi-Fi Internet connection and outputs in
MPEG4 format. The latest gadget from Sony has been available in Japan since
October priced at 33,000 yen (around 10,310 THB).
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Make Peace With Anyone

For those who are having a hard time dealing with their tempers and the
emotions from people around them, this book could be a good answer. This guide
to peaceful living helps you convey people’s moods to stay ahead of the game.
It also offers some interesting psychological strategies to help you easily and quickly
manage people’s emotions.
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For net surfers who like chic and cool websites, we'd like to recommend
www.bio-bak.ni. Plenty of inferesting designed pieces from the site owner are

compiled info a portfolio here for easy browsing of design enthusiasts.
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The chilly breeze of winter lets us know that our favorite
romantic time of the year has arrived. Along with the fresh
cold air comes the perfect season to visit northern Thailand
where misty mountains and blossoming flowers await us.

Our trip starts at the northernmost province, Chiang Rai.
The plan is to spend a night camping out on Pu Chi Fah, one
of the most fascinating spots to catch a sight of misty mountains
as far as the eye can see. We wrap up the trip at Royal Flora
Ratchaphreuk 2007 Expo in Chiang Mai.

The name Pu Chi Fah comes from the physical shape of
the mountain. The mountain top sharply points to the sky is
a 1 square kilometer meadow and a cliff jutting over the
neighboring land of Laos, overseeing a Lootian villoge of
Chiang Tong. On winter mornings, you can experience the
spectacular view of “mist sea” amid the freezing crisp air. In
February, the scenery is even more beaufiful with Bauhinia
Pottsii commonly known as butterfly trees blossoming all over
the mountain.

We camped on Pu Chi Fah for one night. Determined
not to miss out on the “mist sea”, we woke up before dawn
at 4 am and fook the national park minibus to the sightseeing
spot for only 20 baht per person. We had to walk a bit further,
around 500 meters to our destination, after the bus dropped
us off. We sat quietly waiting for the sun to rise. A little bit after
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5 am, waves of cloudy mist gently flew intfo the valley. In front
of us appeared to be a fascinating sea of fluffy clouds while
the sun slowly rose above the skyline.

Still mesmerized by the beauty of nature, we headed
back to our camp to prepare a simple meal and took off to
Chiang Mai for Royal Flora Ratchaphreuk 2007, the first floral
expo ever organized in Thailand.

We spent one night in Chiang Mai and visited the expo
on the next day. We have little fidbits for those planning a
frip to see the event don’t miss 2 highlights at the entrance of
the exhibition! The first one is the royal palm, a giant palm
strangely shaped like a bottle. The second highlight is
Ratchaphreuk hill, a bird’s eye view sightseeing spot where
you can easily view the overall atmosphere of the venue.

Inside the event, the organizer arranged for golf carts
and trailers to service fourists. If you wish to get the whole vibe
of the show, we recommend you used the transportation
service for one big round before making up your mind which
spots you want to see. We started off at Garden For The King.
Inside the garden is bhodi tree for the King. Tourists can
buy bhodi leaves to write their salutes on and stick them on
the tree as gestures for their loyalty to the King. A little further
down is the Royal Pavilion. This is another highlight of the event
for its intricate northern style architecture.
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blossoms, blooms and horficulture as well as the cultural
arts and architecture from 34 countries from & continents.
We were impressed by the replication of Fujiyoma at the
Japanese garden, the integration of technology and artful
gardening of Belgium, as well as the Himalayan mountain
alongside traditional stone carving architecture in the garden
of Bhutan.

Meanwhile, the Thai Tropical Garden is also one of
the tourists” favorite spots. Inside are herb and lotus pavilions,
gardens of auspicious plants, with fraditional Thai houses
from 4 regions and much more. We also do not want you
to miss Expo Center in where many different species of
plants and flowers are showcased at the Temperate
Greenhouse. Tulips from the Netherlands seemed to receive
the most attention from tourists who enjoyed taking pictures
with the colorful flowers. Another must-see is Wollemia Nobilis
or the 250 million year old pine tree at the Tropical Dome.

This has definitely been a memorable trip for us. Just
heading north, you can see the most beautiful mountain
scenery plus enjoy rare plants and blooms at the Royal
Flora Ratchapreuk Expo. For those who have not yet made
any plans for this winter season, we say pack your bags
and head north. The mountains and flowers await you in
Chiang Rai - Chiang Mai. 3
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defeating the cold
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Many people love winter and are eagerly waiting
for the cool breeze during the early part of the year.
Since in winter it is less humid and is dustier than in other
seasons, the respiratory system in our body may be easily
irtated and we usually end up catching a cold. For those
who don’t want to get sick, we have 8 herbs to help you
fight colds.

Normally, those who catch a cold recover in a
week but what annoys as are the sore throats, coughing,
sneezing, runny noses and difficult respiration. We suggest
you frequently sip warm water and rest as much as you
can. However, antibiotics without prescription should be
avoided.

According to research carried out by the Department
of Traditional and Alternative Medicine Development, it
has been found that 8 local herbs can relieve colds,
coughing and phlegm. They are ginger, long peper, Pheka
seed, Indian gooseberry, tamarind, lime, Solanum and fresh
Solanum.

Ginger is sweet but hot. It helps relieve stomachache
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from bad digestion, phlegm, nausea and vomitting.
Just take a fresh 11 - 12-month-old root ground with
lime juice or grind a fresh root with a small amount of
water and mix a small amount of salt in the filtered
ginger water and frequently sip it.

Long pepper is a climbing plant. It has oval-
shaped leaves with pointed ftips and red fruit. We use
a dried long-pepper fruit for relief of stomachache
from bad digestion, gas in the stomach as well as
nausea and vomiting. Just eat one handful of boiled
dried fruit (10 - 15 fruit) or a boiled branch. In case of
coughing with phlegm, just sip lime juice with ground
dried fruit.

Pheka (a.k.a. Malit Mai, Lit Mai, Malinmai or
Linfa) seeds are one of the ingredients in Jap Liang,
a Chinese herbal tea, popular among Chinese people.
It is good for relief of fever, phlegm. Boil one handful
or 3 grams of fruit in 300 ml. water an a law heat for
1 hour. Sip it 3 times a day.

Indian gooseberry, a.k.a.
Sanyaka, Manglu, Kamthuat,
Kandot, is a rich source of Vitamin
C. As it is acidulous and sour, it
is good for relief of thirst and
phlegm. Grind 1 - 3 fresh old
fruits and add some salt. Keep it in your mouth or

chew it 3 - 4 times a day.

Old tamarind pulp is sour and is good for relief
of phlegm. You may put some salt on before eating
it or make tamarind juice and drink it with some salt.

Fresh lime juice with a little salt, Sip it frequently
or make lime-juice and add some salt and sugar and
drink it as frequently as you can.

Solanum is as good as lime. It is used for relief
of phlegm. Grind 5 - 10 fresh old fruits, filter its juice
and add some salt. Sip it as frequently as you can.

For those with allergies, children and aged people,
in winter, you should protect your bodies by wearing
thick clothes to make yourself warm. If you begin to
catch a cold, please try our Thai traditional herbal
medicine. #
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Among infernational cuisines that appeal fo the taste of Thai
people - Italian, Japanese, Chinese or Viethamese - French cuisine is
known for its superior and exquisite style. However, not many Thais
have had a chance to experience the authentic taste of French
cuisine.

Crepes & Co., on Sukhumvit 12 is an international cuisine restaurant,
especially famous for its original Fresh dishes. The restaurant is run by
Mr. Serge Buttin, a Swiss-Hungarian expatriate who took over the
restaurant business in Thailand from his brother. Mr. Buftin’s traveling
experiences to different culture like Morocco, Greece and Spain inspired
him to create an international menu that is changed every three
months.

One famous dish from Crepes & Co. is Moroccan called Couscous
Beldi. From first glance, it looks very similar to Chicken Biriyani (known
in Thai as Kao Mok Kai, chicken and rice marinated in herbs and
spices). But Moroccan couscous is different and uses a smaller type of
rice. On top of the couscous are chicken breast and braised lamb,
decorated with boiled carrot and radish. Couscous Beldi is served with
soup and spiced chili paste. It certainly tastes as good as it looks.

Of all the international an offer on its menu, Crepes & Co. is
most renowned for its crepes. They may not look that much different
from the usual crepes you've seen, but Mr. Buttin assured us that his
French style crepes will not be like anything you've had before. There
are all sorts of filings, both savory and sweet. French savory crepes
have cheese, ham, bacon and sautéed mushroom filings. And with a
little bit of imagination, Mr. Buttin cleverly combined Thai food with a
French crepe, for example, crepe with spicy canned fish and crepe
with green curry. For dessert, there are bananas, ice cream, marron
sauce, chocolate, strawberry jom, among many other crepe fillings.

The restaurant’s cozy ambiance allows us to enjoy the meal
even more. The décor is a mixture of Thai, French and Moroccan

cultures, warmly accented with wooden finishing. You can choose to
sit in the air-conditioned zone or take a littfle pleasure in the garden
outside.

Crepes & Co. is open on Monday - Saturday
from 9.30 am - 12.00 pm and on Sunday from 8.30 am -
12.00 pm. You can call to make a reservation at 0 /o
02-653-3990-1 Bon Appetit! »
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Crepe lovers will certainly be delighted to know that tfoday’s
menu is the French style “Crepe Supreme”, recipe for which was

given to us by the famous Crepes & Co. Here’s how it goes.

Ingredients

% Crepe flour (Crepes & Co’s special recipe) % One egg %
Bacon 10 g. % Ham 10 g. % Mushroom sauce 20 g.
% Cheese 10 g. %+ Bechamel 40 g. (French sauce, Crepes & Co’s
special recipe is the combination of butter, mik, egg and salt) %
Tomato and parsley (for decoration)

Directions

1. Pour crepe flour info a light-heated pan (wait until crepe
furns golden brown if you like it crispy).

2. Add one egg into the middle of the crepe.

3. Place bacon and ham around the egg.

4. Add sauce and seasoning.

5. Sprinkle cheese on top and add Bechamel sauce afterwards.

6. Fold crepe into a square shape, leaving the egg yolk in the
middle part uncovered.

7. Gamnish with tomato and parsley.

TIPS
For dessert crepe, you can easily change the main ingredients
to banana > : L.marron sauce, or any other
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ArabPlast Summit 2007
Dubai International Exhibition
Centre, Dubai,

United Arab Emirates.

30 Jan - 2 Feb

Interplastica 2007
Expocentr’ Krasnaya Presnya
Fairgrounds, Moscow,
Russia

Plastex 2007

Cairo Infernational Convention &
Exhibition Centre, Cairo,
Al Qahirah, Egypft.

ee - 24 eb

Plastic Rubber Expo
Bombay Exhibition Centre,
Mumbai, Maharashtra,
India

20 - 22 Mor

Petrochem Logistics
Antwerp 2007, Antwerp,
United Kingdom.

PETROTECH - 2007

New Delhi, India

Chemtech World Expo 2007

Mumbai, India

Chem Middle East 2007
Dubai World Trade Center, Dubai,
United Arab Emirates.

2nd Thailand International
Building Materials
and Services
Fair 2007 (TIBS 2007)
IMPACT, Muang Thong Thani
Bangkok, Thailand

Multilayer Packaging
Films 2007
Maritim Hotel, Cologne,

Germany.

Unnuadio

Plastics Additives 2007

Crowne Plaza Riverwalk,
San Antonio,
Texas, USA

POLYMERTECH WORLD
EXPO

Bombay Exhibition Centre,
Mumbai, India

20 -23 Feb

Plastex Ukraine 2007
Kiev International Exhibition
Center, Kiev,
Ukraine

MidEast Upstream 2007
Hilton Cyprus, Nicosia, Cyprus.

29 Mar- 1 Apr

M-Plas
Kuala Lumpur Convention
Centre, Malaysia
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SCG CHEMICALS NEWS
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SCG Chemicals supports ICAPP 2007

| Recently held at Siam Cement Group’s welcome hall, SCG
Chemicals represented by President Mr. Cholanat Yanaranop (3rd
from left) presented 50,000 Baht fto Associate Professor Nuntaya
Yanumet, Phd. (3rd from right), director of the Petroleum and
Petrochemical College Chulalongkorn University. The donation is to
support the 2nd International Conference on “Advances in
petrochemicals and polymers” (ICAPP 2007).

ICAPP 2007 will be held during June 25 - 28, 2007 at the
Imperial Queen’s Park Hotel in Bangkok. The event organized by
the Petroleum and Petrochemical College Chulalongkorn University
aims to publicize research achievements in petrochemical, polymer
and other related fields. It is believed to be a great benefit to
the development of Thailand’s pefroleum and pefrochemical
industry.
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SCG Chemicals Keeps on Alleviating Flood
Catastrophe

| SCG Chemicals and dealers have recently
donated giving life bags and other necessities
to help the flood victims at Chainat and
Ayutthaya province.
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SCG Chemicals has recently arranged a seminar
called New World, New Standard on the subject of “quality
of PE resin for the manufacturing of infernational quality
drinking water pipe”. Attending the seminar at the Imperial
Queen’s Park Hotel are representatives from Provincial
Waterworks Authority and Metropolitan Waterworks Authority,
pipe manufacturers and partners.
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Get on Kao Yai

| SCG Chemicals invites all journalists to Kao Yai Trip
at Kirimaya Resort & Spa, Nakorn Ratchasima province
in early November 2006.
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